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Background and Approach 

Creative Rusholme is a concept derived from a community consultation in March 2012 

entitled ‘Imagine Rusholme’. The event was attended by seventy Rusholme residents and 

stakeholders where twelve individuals expressed an interest in developing the Creative 

Rusholme concept further. After discussions following the Imagine Rusholme event, it was 

decided in order to make progress; an action feasibility study would be required.  At the 

follow up Imagine Rusholme event on 6th October 2012 attended by sixty, this approach  

was endorsed.  Funding was acquired from Manchester City Council’s ‘You Decide’ to 

develop the concept further through a feasibility study.  The brief was widely circulated and, 

following shortlisting and interview, local resident Alia Raffia Ullah was appointed to 

undertake the study in January 2013. 
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Overall Creative Rusholme aims to reposition the area as a cultural destination, thus raising 

the cultural profile of Rusholme and supporting its economic growth. Since the beginning of 

February 2013 to the end of April 2013 research to establish the feasibility of the Creative 

Rusholme concept has been undertaken. During this period, a number of consultations with 

art institutions, educational establishments, businesses and local art groups have been 

carried out in order to capture what creative activity is happening in the local area and how 

Rusholme's communities can participate. Local residents have also been consulted with to 

establish what creative activities they would like to participate in and how they would like to 

get involved in the development of a Creative Rusholme. This report captures key 

information and ideas developed throughout the feasibility study.  

1. Creative Rusholme Network 

As part of the research process a database of contacts1 has been developed with details of 

individuals who are able to offer support to the project from Manchester City Council, Arts 

Institutions, Consultants, Artists and Project Managers, Voluntary and Community 

Organisations, Community Arts Groups, Educational Institutions, Local Residents, Local 

Businesses, Hospitals and Housing Associations.  

During the research process many individuals have also offered support to the project, 

utilising the resources they have access to or their expert knowledge and skills. 

The idea for developing the Creative Rusholme Network further has been an outcome of 

discussions with individuals during the consultation process. The Creative Rusholme 

Network is a potential resource to continue to build relationships, develop partnerships and 

collaborations and facilitate new links to enable Creative Rusholme to develop further. 

2. Community Consultation 

In order to ensure Rusholme’s communities were offered an opportunity to find out more 

about Creative Rusholme and voice any concerns, issues or ideas relevant to the concept, a 

Community Consultation took place at the Gallery of Costume Platt Hall on the 27 April 

2013. The event was advertised to local residents through a marketing campaign including 

flyers and posters distributed across the local area and online via social media networks.  

The event was a Community Funday for families and Creative Workshops were led by local 

artist Robina Akhter and local arts organisation Creative Hands Foundation.  36 individuals 

attended the event and offered insights into how they would like to see Creative Rusholme 

shaped.  

Suggestions for potential activities the community would like to participate in included Adult 

Creative Events, Sewing Workshops / Dressmaking, Food Festival, Performances in the 

Park & Picnic, Creative Professional Development Opportunities for Artists and Events for 

Older people. Support was offered towards developing a Heritage Trail and attending an 

annual Rusholme Festival. Many benefits of Creative Rusholme were identified. A detailed 

breakdown of the outcome of the Community Consultation was written up and recorded. 
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3.   Networking Event / Consultation Meeting 

In order to establish the support on offer from local potential stakeholders, a Networking and 

Consultation Meeting took place on 29 April at the Gallery of Costume, Platt Hall. The event 

was attended by 48 individuals who represented a variety of organisations, the local 

community and creative industries. Details of all proposals and suggestions were captured 

and written up. The event focussed on four issues relevant to Creative Rusholme:  

1. How do we turn the vision of Creative Rusholme into a reality? 

2. What support can you offer? Do you know of anyone else who can help? 

3. How can we make Creative Rusholme sustainable?  

4. Support for developing Creative Rusholme, Whitworth Pop Up Shop, Creative 

Rusholme Craft Group / Social Enterprise, Heritage Trail and identifying new project 

ideas. 

4.   Ideas to Develop Creative Rusholme 

Following the Networking Event / Consultation Meeting and interviews with individuals a 

number of suggestions for potential projects and ideas to take the Creative Rusholme 

concept further have been identified.  These were graded *, ** & *** in terms of support 

identified and ease of development. 

  4.1   Anchor organisations*** 

A number of Arts organisations have been identified as potential venues that will enable 

Creative Rusholme to raise its profile and offer locally. The anchor organisations willing to 

participate in developing Creative Rusholme activities include The Gallery of Costume Platt 

Hall, The Whitworth Art Gallery, Contact Theatre, Eastland Homes, Manchester Mela, 

Manchester City Council Neighbourhood Regeneration & Health Teams, Antwerp Mansion 

and Manchester Museum.   

     4.2   Heritage Trail*** 

Creating one or more heritage trail(s) that celebrates Rusholme and offers an opportunity for 

the local community to celebrate the area has been an idea supported in both consultations. 

The heritage trail would also be used as a resource to bring tourism into the area thus 

raising the cultural profile of Rusholme and supporting its economic growth. 

 

4.3   Whitworth Art Gallery Pop Up Shop*** 

In September 2013 the Whitworth Art Gallery will be closing to the public to allow for a new 

transformation of the gallery to be completed. This period of closure presents an opportunity 

to create a temporary participatory space located within an empty shop on Rusholme High 

Street. The space will be a social and creative space which draws upon the Whitworth Art 

Gallery’s internationally significant collections, offer programmes with early years and family 

audiences as well as adult workshops and targeted session with older residents in the 

communities. The bid is at Stage 2 and, if successful, the Whitworth Art Gallery is keen to 

collaborate with Creative Rusholme to engage with local communities. 



Creative Rusholme Feasibility Study 

 

4.4   Creative Rusholme Craft Group / Social Enterprise*** 

The Craft Group / Social Enterprise will provide a platform for local artists to sell their work 

and offer the local community an opportunity to develop craft skills. This will contribute to 

developing economic growth in the local area and provide employment opportunities, 

whereby local people are able to develop business and entrepreneurial skills. There may 

also be an opportunity for a similar fashion based initiative. 

4.5   Public Art Installation*** 

Public art installations will offer the local community an opportunity to celebrate the creativity 

in the area and provide a cultural landmark in Rusholme. They will attract visitors to see the 

cultural offer directly in the landscape, which will encourage the local community to care 

about their environment and become active citizens. The art installations will act as a feature 

welcoming people into the area. There is an immediate opportunity on Park Crescent where 

the City Council will be carrying out a refurbishment to incorporate  an arch or similar made 

out of stainable or recycled materials on Park Range roundabout. A series of participatory 

creative workshops would coincide with the public art installation, offering collaboration with 

schools and the local community.  

4.6   Regular Calendar of Creative Rusholme Events** 

In order to ensure Creative Rusholme is sustainable and long term, a regular calendar of 

activities could be developed to showcase the cultural offer in the area. This would involve 

all anchor organisations collaborating to highlight their exhibitions and events that are 

relevant to Rusholme and its communities. It would also offer an opportunity for smaller local 

voluntary and community organisations to publicise and market their events to a wide 

audience. This could be marketed by the Marketing Manchester team in Manchester City 

Council and Creative Tourists. A programme could also be printed and distributed across the 

anchor organisations, local voluntary and community groups and in local businesses. This 

would require one or more local editors/co-ordinators to be identified. 

4.7   Rusholme Festival**  

The idea to revive the annual Rusholme Festival which ended in the 1980’s has been widely 

supported. The Rusholme Festival would offer a variety of activities over a weekend which 

reflected the diverse communities. During the consultation with the local community, 

suggestions put forward for events include a Rusholme art fair, exhibitions in public places 

e.g. cafes, shops, galleries and restuarants, pop up galleries, projections onto buildings, and 

film screenings. Anchor organisations have offered to develop activities for the festival 

relevant to their regular rolling programme of events. The local parks have offered to support 

the festival and host events.  As yet, no local ‘core organisers’ group has been identified. 

4.8   Food Event**  

Including a food related event or activity as part of Creative Rusholme has been widely 

suggested during the consultation process. This will offer an opportunity to celebrate the 

reputation Rusholme has as ‘the Curry Mile’ and its historical relationship with food. It will 

bring communities together to share and eat food. Ideas put forward include a street party on 

the ‘Curry Mile’ and a picnic in the park with live music performances.  The active support 

Wilmslow Road restaurateurs would be key to success. 
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4.9   Rusholme Film** 

A film to showcase the local area and its Creative industries has been suggested as a great 

marketing tool. This could also be projected onto buildings and used as an online marketing 

campaign.  The idea of a pop up cinema was also put forward. 

4.10 Online Forum*** 

A dedicated blog and facebook page would allow people to keep up to date and informed of 

developments in Creative Rusholme. As part of the feasibility study a blog and facebook 

page were created to offer opportunities for online engagement. The blog has been visited 

386 times to date. It may be necessary to also engage online using twitter. This could be 

developed as part of the second stage feasibility/implementation process proposed below. 

4.11 Night Time Economy* 

‘Rusholme is like being a tourist within your own city, it’s the closest Manchester is going to 

get to 24 hour city’ Esme Ward, Whitworth Art Gallery. 

Offering participatory Creative Activities in the evening is viewed as a priority for engaging 

with local communities as part of Creative Rusholme. This will broaden the cultural offer and 

develop audiences who may not necessarily participate in creative activities otherwise. 

Suggestions include projections onto buildings, collaborations between artists and 

businesses and public artworks. 

4.12 Art in Public Spaces* 

Developing an on-going culture of creativity across Rusholme is seen as a priority in the 

area. This will enable engagement in creative activities from hard to reach groups who may 

not ordinarily participate in creative activities. Suggestions include developing collaborations 

between local businesses and artists for exhibition / performance opportunities, developing 

pop up art galleries and art fairs in the park. A permanent sculpture (see 4.5 above) would 

also contribute to offering creative activities in the community. 

4.13 Marketing Campaign and Press Opportunities** 

A dedicated marketing campaign would enable Creative Rusholme to engage with local 

communities and extend to attract audiences outside of Manchester. As with the Calendar of 

events (4.6) this would require co-ordination to be identified. 

Creative Tourists have offered to help with advertising Creative Rusholme events online via 

social media.  

Asian Leader which is a North West based publication and distributes 30,000 copies every 

fortnight have offered to publish a monthly 4 page spread about Creative Rusholme activities 

and events. 

4.14 Other ideas* 

A number of other ideas were suggested and could be taken forward should there be 

sufficient support and local organisers come forward, which were recorded. These include 

offers to partner Creative Rusholme from Asia Triennial this summer, Enjoy Arts and 100 

years of Indian cinema. 
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5. Local aspirations expressed as part of the consultations 

5.1. Creativity Celebrating Diverse Communities 

Rusholme has such a rich cultural heritage with so many diverse communities living and 

working together. Throughout the consultation process it was made evident that this should 

be celebrated and creative activities should reflect the communities that live and work in 

Rusholme. It was also suggested that the diverse communities should be represented and 

involved when developing creative activities in the area. The diverse communities in 

Rusholme were regularly identified as a unique selling point of the area. 

5.2 Building on existing activity and enthusiasm 

There was a strong view that Creative Rusholme should, wherever possible, ‘go with the 

grain’ of what is already happening or planned in the area and for which there is significant 

local support.  This was true whether the activity was by one or more of the anchor 

organisations or from within the community. 

5.3  Make connections 

The feasibility study clearly supported the original premise of the Creative Rusholme 

concept: that there are major cultural resources and opportunities in and around Rusholme, 

but that in most cases they take place in isolation and with little connection or 

communication between them.  There could be substantial value in encouraging joint 

working, communication and making connections. 

5.4   Community and Organisations 

Many of the anchor organisations strongly welcomed the potential to make stronger and 

effective links with the community in Rusholme – residential, business and with other 

organisations.  Equally, residents were keen to see a strong community dimension to 

Creative Rusholme.  It is proposed that all Creative Rusholme projects, and the concept 

itself, be taken forward with residents and professionals from anchor organisations working 

jointly. 

It is proposed that these principles be embedded into the development of Creative 

Rusholme. 
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Figure 1:   A Vision of Creative Rusholme 

 

The Creative Rusholme Vision: 

To raise the cultural profile of Rusholme, connecting creative industries, 

businesses and communities 

In order to achieve this vision we are looking at developing a long term plan: 

Stage 1: Develop a Creative Rusholme Network and begin to engage with Rusholme’s diverse 

communities 

Stage 2: Deliver creative activities which encourage participation from a wide cross section of 

Rusholme’s communities and develop strong partnerships with the Creative Rusholme Network 

Stage 3: Increase the offer of Creative Rusholme activities to communities outside of Rusholme 

Stage 4: Communities outside of Rusholme as well as local communities are actively engaged with 

Creative Rusholme 

Stage 5: Creative Rusholme established  

 

 Creative Rusholme 

Figure 1:   A Vision of Creative Rusholme 
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6.  Conclusion & Recommendations 

There has been huge support for developing the Creative Rusholme project. A vision 

and model for Creative Rusholme has been developed and tested with a number of 

those consulted and there is support for this (Figure 1). 

A number of individuals have expressed an interest in offering their skills to specific 

areas of the project and a growing Creative Rusholme Network of contacts has been 

established.  

In order for Creative Rusholme to thrive in the current climate of economic instability, 

strong partnerships and collaborations need to be developed alongside the support from 

local diverse communities to drive the Creative Rusholme concept further. 

It is therefore proposed that Creative Rusholme be developed further.  This would 

require a combination of immediate development activity around a number of the front-

running projects for which there is substantial support set out in Section 4, together with 

the development of a longer term strategy, appropriate governance arrangements (light 

touch but with clear accountability and communication) and a funding strategy. A 

dedicated steering group of individuals who have expertise to offer to developing 

Creative Rusholme need to be recruited to carry the project forward. 

• The  vision for Creative Rusholme (figure 1) needs to be worked towards and an 

appropriate  legal structure developed to enable the project to grow and to apply for 

further funding for project delivery 

• Self-organising groups to take forward key projects /activities need to be identified 

from amongst those who have offered to help make them happen, with an initial 

meeting facilitated by Creative Rusholme and identification of resident & anchor 

leads with the aim that at least three become operational during 2013 

• Engage and consult further with the Rusholme business community, with educational 

institutions, the hospitals, churches and other community organisations 

• Develop funding applications in conjunction with those involved 

It is further recommended that this programme of activity takes place against a timeline of 

June – October 2013 with a view to taking Creative Rusholme to the next stage in its 

development through 2014. 

 

Alia Raffia Ullah for Creative Rusholme 

May 2013 

 


